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A INVISIBILIDADE NA REPRESENTAGAO DE HOMENS TRANS: UMA ANALISE DAS CAMPANHAS PUBLICITARIAS DAS

MARCAS DE CUECA DRESSMANN E MASH'
The invisibility in the representation of trans men: an analysis of the advertising campaigns of the underwear brands Dressmann
and Mash
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RESUMO: O artigo tem por objetivo pensar, analisar e
compreender as construgbes dos corpos masculinos na
contemporaneidade, mais propriamente as constru¢gées corporais
dos homens trans. Buscamos, assim, indagar e problematizar, a
partir de uma analise discursiva, sobre a invisibilidade desses
corpos na trama social. Em termos metodologicos, o artigo
assumiu um delineamento “qualitativo”, do tipo “descritivo”. A
coleta dos dados se deu mediante o método “documental”, se
caracterizando nesta pesquisa enquanto duas campanhas
publicitarias de marcas de cuecas: a primeira Mash, veiculada no
ano de 2018, e a segunda Dressmann, veiculada ano de 2015. As
andlises se deram através de uma inspiracdo na perspectiva da
andlise de conteudo, que nos permitiu inferir conhecimentos
relativos a producédo e recepcdo das imagens. Enquanto
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ABSTRACT: The purpose of this article is to think, analyze and
understand the constructions of male bodies in the contemporary
world, rather the trans bodied corporeal constructions. We seek,
therefore, to inquire and to problematize, from a discursive
analysis, on the invisibility of these bodies in the social fabric. In
methodological terms, the article assumed a "qualitative" design, of
the "descriptive" type. The data collection was done using the
"documentary" method, being characterized in this research as two
publicity campaigns of brands of briefs: the first Mash, published in
the year 2018 and the second Dressmann, published in the year
2015. The analyzes were done through of an inspiration from the
perspective of content analysis, which allowed us to infer
knowledge regarding the production and reception of images. As
main results, it is possible to emphasize the invisibility of trans men
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resultados principais, podem-se destacar a invisibilidade de
homens trans nas campanhas publicitarias analisadas, que
propunham a valorizacdo da diversidade masculina, bem como a
invisibilidade desses corpos em sociedade.

PALAVRAS-CHAVES: Género. Masculinidade. Homens Trans.

in the advertising campaigns analyzed, which proposed the
valorization of masculine diversity, as well as the invisibility of
these bodies in society.
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